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President
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Columbia State Community College

Business Management/Marketing

Phyllis Sartin is the founder and owner of Creative Marketing, an
automotive firm that was formed in 2008. She takes a vision and
makes it a reality through consistent processes and procedures. Her
inspirational demeanor and credible personality translates into action
that assures solid relationships. Prior to starting this venture, she
spent time in the Financial Services, Advertising, and Automotive
Retail Industries. Her first Automotive job was with the RC Alexander
Group in Tennessee. Phyllis has consistently led successful business
development for her clients that include Wells Fargo, NAC, Norman
and Company, and Protective Insurance. She previously served for 4
years on the TNIADA Board of Directors with her last position being
Executive Director.
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News You Need At Automotive Speed
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. Experienced Auto Dealer Representative Chief Editor.
. Nineteen Year History in the Marketplace.
. Targets all Tennessee New and Used Car Dealer Owners (3000+)
. Affordable with a long shelf life.
. Affiliated Website enhances Ad results for free.
. Website Ad Crawler and/or Block Advertisement space available.
. Website Video Spotlight advertising available.
. Magazine Ads boost effectiveness of other media.
We offer Ad Packages that fit your budget.
0. Additional focused marketing strategies using our filtered dealer list.
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Tennessee Dealer News is distributed to over 3000 independent and
franchise automobile dealers, associate service providers and decision
makers throughout the state of Tennessee.

The quarterly magazine provides important and timely information regarding dealer issues, legislative
summaries, best practices, and messages from industry veterans. The magazine features columns on
topics like industry regulation, record keeping, human resources, dealer spotlights, sales, marketing, and
accouncements. Tennessee Dealer News is THE SOURCE for Tennessee dealers looking for news on
the automobile industry.

(877) TDN-8320
info@tennesseedealernews.com
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Why advertise with us?

- Premium Marketing Strategy. We work with you to formulate marketing strategies that best fit your needs and
goals. You won't find better partners committed to your success.

- Targeted Distribution. The magazine is delivered directly to over 3000 independent and franchise
automobile dealers who are top decision makers throughout the state of Tennessee.

- Advertising Will Grow Your Business. Magazine advertising sells and it delivers results consistently. Studies show
that magazines are the strongest driver of purchase intent and actually boost the effectiveness of other media.

- Affordability. Our magazine is committed to your success! We offer advertising packages for every budget and
our staff will create a marketing plan with you that works. Whether you are a new business or need to reestablish
your business in the marketplace, be assured that no matter how large or small your business is, we have plans
that are tailored to your needs.

- Quality. If you have quality products or service, it makes sense to advertise in a quality environment.

- Value-Add Content. Clear, crisp and contemporary articles and ads gain trust and respect from auto dealers
decison makers. Your advertisement will be well-positioned to help you grow.

- Long Shelf Life. While a newspaper ad is here today, gone tomorrow, a magazine's impact goes on and on.
Research indicates that readers will return to magazine ads repeatedly during its
initial printing cycle and an astounding 47% save their issues.

TN ==

CONTACT

DAl B A s
Est. 2007

(877) TDN-8320
info@tennesseedealernews.com

THE MAGAZINE FOR TENNESSEE'S INDEPENDENT & FRANCHISE AUTO DEALERS AND ASSOCIATED SERVICE PROVIDERS

TENNESSEE DEALER NEWS MAGAZINE www. TennesseeDealerNews.com






















